AUSSIE APPLES 1:1

HORTICULTURE AUSTRALIA
Alogo developed to represent
the Australian apple growers
industry in anew push to
combatimports from China

and New Zealand.

AUSSIE APPLES
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AUSSIE PEARS 1:1

HORTICULTURE AUSTRALIA
Alogo developed to represent
the Australian pear growers
industry to promote home
grown pears

rediscoverthepear.com.au

©LUCY WALKER GRAPHIC DESIGN



FAIRFAX1:1

do

DOMAIN

The Domain logo was created
for online and printed media
use, for the property sections
of the website and newspapers.
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APIA T

AUSTRALIAN POULTRY
INDUSTRIES ASSOCIATION
Are-design and update

for APIA, the body

that oversees and provides
accreditation benchmarks
within the free range

poultry industry.

APIA

AUSTRALIAN POULTRY INDUSTRIES ASSOCIATION

@LUCYV\/ALKER GRAPHIC DESIGN



BAIADA POULTRY 1:4

OUR FARMS ARE ACCREDITED BY FREE RANGE £GG & POULTRY AUSTRALIA

LILYDALE CORE RANGE

Original creation of Lilydale
brand identity and subsequent
roll out across an evolving
range of free range chicken
and turkey products.

‘From corporate brochures, to
company logos, livery and

packaging, Lucy has always come
through for us with an amazing
selection of brilliant designs”.

Celia Camilleri-Pace, Marketing Director

©LUCY WALKER GRAPHIC DESIGN



BAIADA POULTRY 2:4

LEG ROAST
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LILYDALE VALUE ADD

Overthe years, many value
added products have been

READY FORYOU 1034

developed, including the s AR orcrsrscrms

4 CHICKEN
BURGERS

latest launch into freezer. S

‘From corporate brochures, to
company logos, livery and

packaging, Lucy has always come
through for us with an amazing
selection of brilliant designs”.

Celia Camilleri-Pace, Marketing Director

©LUCY WALKER GRAPHIC DESIGN



BAIADA POULTRY 3:4

IR

) SUAN ]w 10 E selectfree range chicken
DINING

CHICKEN BREAST ESCALOPES

0 [\.A](C AN A Genv

AFRICAN SPICE

e select free rage-ohicken
LILYDALE ’ el 'R RANGE

Packaging design fora

collaboration between (e Amomncomn
Lilydale and Sydney

celebrity chef, Luke Mangan.

“From corporate brochures, to
company logos, livery and

packaging, Lucy has always come
through for us with an amazing
selection of brilliant designs”.

Celia Camilleri-Pace, Marketing Director (©)LUCY WALKER GRAPHIC DESIGN



BAIADA POULTRY 4:4

LILYDALE
Continuing Lilydale branding :
across vehicle livery, ' _ 72 ™ N LILYOALE

“From corporate brochures, to
company logos, livery and
packaging, Lucy has always come
through for us with an amazing
selection of brilliant designs”.

Celia Camilleri-Pace, Marketing Director

@LUCY WALKER GRAPHIC DESIGN



BAIADA POUTRY 1:5

STEGGLES BRAND

In 2009 Baiada Poultry aquired
the Steggles brand. As part

of revitalising the brand, the
identity and packaging were
given anew lookK.

The use of a blue ribbon
reflects the premium cues

that Steggles stands for.

The traditional cut shape of the
ribbon creates the roof line of
the barns where Steggles
chickens are grown.

www.steggles.com.au

1 ;[65
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BAIADA POUTRY 2:5
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STEGGLES BRAND

An extensive range of retall
freezer products were
completely re-designed and
a similar treatmentrolled out
across foodservice products.

All aspects of the brand were
updated, including website,
ad campaigns, signage

and fleet livery.

www.steggles.com.au (©LUCY WALKER GRAPHIC DESIGN



BAIADA POUTRY 3:5

STEGGLES BRAND

An extensive range of retail
freezer products were
completely re-designed and
a similar treatmentrolled out
across foodservice products.

All aspects of the brand were
updated, including website,
ad campaigns, signage

and fleet livery.

www.steggles.com.au

We're Stegglers for quality

C LUCY WALKER GRAPHIC DESIGN



BAIADA POULTRY 4:5

STEGGLES

In 2016 Steggles adopted
anew stategy* to reposition
the brand to have a closer
connection to farm and family.
Home kitchen cooking imagery
plus rustic textures and
graphics were introduced.
Subsequent implementation

across more than 200 sku's.
*Consultation in hand with Barker Brands.

'AMILY ROA
CHICKEN

CORN FED
WHOLE
CHICKEN
12kg NET

C LUCY WALKER GRAPHIC DESIGN



BAIADA POULTRY 5:5

STEGGLES

In 2016 Steggles adopted
anew stategy*to reposition
the brand to have a closer
connection to farm and family.
Home kitchen cooking imagery
plus rustic textures and
graphics were introduced.
Subseguent implementation
across more than 200 sku’s.

*Consultation in hand with Barker Brands.

©LUCY WALKER GRAPHIC DESIGN



PACE FARM 1:5

WATTLE RIDGE IDENTITY
Wattle ridge is a brand created
to promote the innovative

and environmentally
sustainable farming practices
followed by Pace Farm.,

The identity reflects the name
(derived from the farms location)
and to communicate the holistic
and healthy approach.

www.wattleridge.com.au
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Wattle rid

THE ENVIRONMENTAL EGG

@LUCY WALKER GRAPHIC DESIGN



PACE FARM 2:5

WATTLE RIDGE PACKAGING
Wattle ridge is a brand created
to promote the innovative

and environmentally
sustainable farming practices
followed by Pace Farm.

The identity reflects the name
(derived from the farms location)
and to communicate the holistic
and healthy approach.

www,wattleridge.com.au

12 XURGE EGES

Wattie rid

THE ENVIRONMENTAL EGG

(©)LUCY WALKER GRAPHIC DESIGN



PACE FARM 3:5

WATTLE RIDGE WEB SITE
Wattle ridge is a brand created
to promote the innovative

and environmentally
sustainable farming practices
followed by Pace Farm.

The identity reflects the name
(derived from the farm’s location)
and communicates the holistic
and healthy approach.

www.wattleridge.com.au

[+ | A hitp:/ fwww.wattleridge.com.au /index.php?page=recycled-packaging

RECYCLED PACKAGING

4 —Q' Google

ra

100 % pacxacine

Aﬂd hy'lﬂﬂ%mcydalﬂewemnﬂnl both the carton and the

- including all inks and glues - are completely
blodegmdabie Even better, our entire packaging process is
entirely carbon neutral. When we say environmentally friendly,
we mean evironmentally friendly.

The Carton

All Wattle ridge egg cartons are formed from recycled paper.

Waste paper is collected from printing presses, offices and - 5
homes, sent to the factory and washed maﬂorumcsnapmmveﬁepnnt During the
filtering process all solid and foreign objects such as plastic are removed before the paper
is pulped and shaped. After shaping, the egg cartons are placed on drying trays and then
put through the drying oven where they are heated to create a solid egg carton.

The Label
All Wattle ridge egg carton labels are printed with environmentally friendly vegetable
inks.The labels on the cartons are made of paper and pasted on.

(©)LUCY WALKER GRAPHIC DESIGN



PACE FARM 4:5

=7 our eggs are antibio tc andhormorne free

s room fresty; fOrons <« eSt Naturoty -
LB PR LR S S S O] o i A/

PACE FARM CORE RANGE s
Research shows that

consumers frequently open 3 ‘ J 12 Fl"ee I’Gng
egg cartons to check for
breakages prior to purchase.
With this in mind plus a change
of supplier, Pace Farm took the
opportunity to rationalise the
range and reverse the label
allowing the ‘lugs’ to face out

and assist consumers to open
the cartons.

WWW, paoefarm .com.au (©LUCY WALKER GRAPHIC DESIGN



PACE FARM 5:5

FREE RANGE

Free Range is anew brand
created to appeal to the more
decerning cook. Pace Farm
sourced the striking black
cartonin a9 egg configuration,
providing better value than

a6 or 12 pack.

www. pacefarm.com.au

AUSTRALIA’S .
Wy

premium gourmet
EGG

y nature intended,

t quality

the difference in any dish you prepare, from creamy

scrambled eggs to a feather~light soufflé.

(©LUCY WALKER GRAPHIC DESIGN



EVIAYOGHURT COMPANY 1:5

AWARD WINNING
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EVIA

Afamily owned and operated
traditional Greek yoghurt
company located in Sydney’s
Inner West, required a brand
revamp and a new ook
across theirrange

of products.

www.eviayoghurt.com.au




EVIAYOGHURT COMPANY 2:5

EVIA

Afamily owned and operated
traditional Greek yoghurt
company located in Sydney’s
Inner West, required a brand
revamp and a new ook
across theirrange
of products.

www.eviayoghurt.com.au

AWARD WINNING
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AWARD WINNING
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EVIAYOGHURT COMPANY 3:5

AWARD WINNING
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EVIA

Afamily owned and operated
traditional Greek yoghurt
company located in Sydney’s
Inner West, required a brand
revamp and a new ook
across theirrange

of products.

www.eviayoghurt.com.au



EVIAYOGHURT COMPANY 4:5

AWARD WINNING

~EVIA—,

EEK YOGHURT PODS

RASPBERRY |

wiHTOASTED MUESLI

AWARD WINNING
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EVIA

Afamily owned and operated
traditional Greek yoghurt
company located in Sydney’s
Inner West, required a brand
revamp and a new ook
across theirrange

of products.

www.eviayoghurt.com.au



EVIAYOGHURT COMPANY 5:5
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EVIA

Afamily owned and operated
traditional Greek yoghurt
company located in Sydney’s
Inner West, required a brand
revamp and a new ook
across theirrange

of products.

www.eviayoghurt.com.au



COCA-COLAAMATIL1:3

MOUNT
FRANKLIN

AUSTRALIAN SPRING WATER

MOUNT FRANKLIN

Refresh and refine the Mount
Franklinlogo type and illustration.
These were then applied to
packaging and point of sale.
A‘nobrand’ version was
specially designed for the

2000 Olympic Games. (©LUCY WALKER GRAPHIC DESIGN



COCA-COLAAMATIL2:3
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MOUNT FRANKLIN

Refresh and refine the Mount
Franklin logo type and illustration.
These were then applied to
packaging and point of sale.

A ‘no brand’ version was
specially designed for the

2000 Olympic Games.

© LUCY WALKER GRAPHIC DESIGN



COCA-COLAAMATIL3:3

MOUNT FRANKLIN
Refresh and refine the Mount
Franklin logo type and illustration.
These were then applied to
packaging and point of sale.
A ‘nobrand’ version was
specially designed for the

2000 Olympic Games. (©LUCY WALKER GRAPHIC DESIGN



BLISS FULL BEING ORGANICS 1:1

BRAND AND PACKAGING
Anew identity was developed
for this small start up business.
Including easy to hand apply
lid stickers for initial small
production runs

N——

©LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 1 OF 6

ORGANIC START

ORGANIC BREAK

ORGANIC BABY

Arange of organic products
that required development of
the sub-brand under Abundant
Earth plus subsequent
packaging design.
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“Lucy’s has been an integral part of
our new product development team,
her designs have assisted greatly
inour sell-in to major customers”.
Gary Lewis - MD, Abundant Earth ©LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH2OF 6
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ORGANIC START

Arange of organic cereals
that required development
of sub-branding and
packaging design.

‘Lucy’s has been an integral part of
our new product development team,
her designs have assisted greatly
in our sell-in to major customers”.,
Gary Lewis - MD, Abundant Earth (©LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH3 OF 6

ORGANIC BREAK

Two organic chocolate drinks
that required development

of the sub-brand plus

packaging design.

"Lucy’s has been an integral part of

our new product development team,

her designs have assisted greatly

in our sell-in to major customers”.

Gary Lewis - MD, Abundant Earth
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ABUNDANT EARTH 4 OF 6

ORGANIC BABY

Arange of organic baby
cereals that required
development of the sub-brand
plus packaging design.

"Lucy’s has been an integral part of
our new product development team,
her designs have assisted greatly

in our sell-in to major customers”.

Gary Lewis - MD, Abundant Earth (©)LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH5 OF 6

HEALTHY HANDFULS
Development of the Healthy
Handfuls logo, then applied
to arange of organic cookie

packs especially made for kids.

‘Lucy’s has been an integral part of
our new product development team,
her designs have assisted greatly

in our sell-in to major customers”.

Gary Lewis - MD, Abundant Earth

(©LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 6 OF 6
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HEALTHY HANDFULS
Development of the Healthy
Handfuls sub-brand, then
applied to arange of organic - v >
cookies especially made for kids.

‘Lucy’s has been an integral part of
our new product development team,
her designs have assisted greatly

in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth

© LUCY WALKER GRAPHIC DESIGN



PARAMOUNT SEAFOODS 1:1

PARAMOUNT
On going design development
for range additions. (©LUCY WALKER GRAPHIC DESIGN



IRISH DISTILLERS 1:1

A HYNSTHMN

BUSHMILLS, TULLAMORE DEW
Both revamped labels for

Irish Distillers involved
‘change-but-no-change’ to
retain loyal whiskey drinkers

and attract new. (©)LUCY WALKER GRAPHIC DESIGN



HARRODS 1:1

OWN BRAND
Own brand labels created
for Harrods.

@LUCY WALKER GRAPHIC DESIGN



SCHWEPPES 1:1
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MALVERN MINERAL WATER

Arevamp for Malvern to —
give a more premium feel and . --w
place brand focus on Malvern -

rather than Schweppes. ©LUCY WALKER GRAPHIC DESIGN




SAXBYS 1:1
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ORIGINAL STONE

 SAXEYS STONE GINGER BEER
MADE FROM &K ORIGINAL RECIPE
SINCE 1864

SAXBYS

Part of arecent conceptual
presentation for aredesign

of Saxby’s Ginger Beer range.
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SCHWARTZKOPF 1:1

! !

TAFT

Wledeum HMold

Lightly fragranced Ortginal fragrance _i:._,m,  — e
Lightly fragraneed

200g NET 2009 NET 200g NET
g 200g NET

2009 NET

TAFT
Complete redesign for
Taft haircare range. ©LUCY WALKER GRAPHIC DESIGN



UNIFOODS 1:1

LIPTON

Design review for Jiggler
packaging to allow additional
new variants to be introduced.

JIGGLER
QUAI ITY.No!

A nag

A sn(u::n.'»(Eh:I{m!l-{lc%'am tea i i K E N YA

A A fresh flavoured tea

SN JIGGLER
TeA saas \ ' QUALITY Noi
& = -"/, A n.a|ur.1||- reflt_’ﬂ:lng tea .‘ "

,’

JIGGLER

(©)LUCY WALKER GRAPHIC DESIGN



ARADESIGN STUDIO 1:1

dld

design studio

sarah davison
principal

d a d 15 hampden street
&l eSIgn studio paddington nsw 2021

design studio o

sarah@aradesignstudio.com.au

dld

design studio

ARA DESIGN STUDIO
Development of the brand ID for e
an interior design company,
applied to stationery and website.
www.aradesignstudio.com.au (©LUCY WALKER GRAPHIC DESIGN




BROOKVINE 1:1

BRCOKVINE

Kerstin Sallows Steven Hall Nicole Harris Shierly Porbo
GING s

0 MONCUR STREET

25 AUSTRALIA STRALIA w AUSTRALIA

BROOKVINE
Identity design for a company
offering investment advice. (©LUCY WALKER GRAPHIC DESIGN



NATIONAL PARKS & WILDLIFE 1:1

GONDWANA

Development of abrand ID to
promote aninitiative
encouraging the awareness
of conservation and

environmental activities.

The coloured panels represent
the super continent known as
Gondwana that broke apart

and ultimately formed Australia.

© LUCY WALKER GRAPHIC DESIGN



RELIANCE RESOURCES 1:1

RELIANCE RESOURCES
Alogo designed for a new

Australian mining company.

The company’s main area of

focusisingold.

RELIARNCE

RESQGURECES

L TD

©LUCY WALKER GRAPHIC DESIGN



ROBUST RESOURCES 1:1

Robust

Resources Limited

ROBUST RESOURCES

Alogo developed foran
Australian mining company.
Further design for Robust
includes annual reports,
advertising, marketing materials
and trade show stands.

WWW.robustresources.com.au ©LUCY WALKER GRAPHIC DESIGN



ROBUST 1:3

ROBUST

2012 annual report
design and production for
online access and print

CHAIRMAN’S

rrrrrrrrrrrr

nnnnnnnnnnnnnnnnnnnnnn

(©LUCY WALKER GRAPHIC DESIGN



ROBUST 2:3

ROBUST

2011 annual report
design -and production for
online access and print (©LUCY WALKER GRAPHIC DESIGN



ROBUST 3:3

ROBUST

2012 annual report
design and production for
online access and print

CHAIRMAN'S LETTER

DIRECTORS’ REPORT

'YOUR DIRECTORS PRESENT THEIR REPORT ON THE CONSOLIDATED ENTITY FOR
THE FINANCIAL YEAR ENDED 30 JUNE 2010,

15

(©)LUCY WALKER GRAPHIC DESIGN



DESKFORD 1:1

DESKFORD

PHILOSOPHY

RD PHILOSOPHY 15

Perhaps the only noticeable change
will be the lack of boring maintenance
chores —no more mowing!

DESKFORD

DESKFORD

An information kit for a seniors
community consisting of a
presentation box containing
two brochures and various
legal documents.

(©)LUCY WALKER GRAPHIC DESIGN



HOYTS 1:1

DIRECTORS SUITE

HOYTS CINEMAS
Promotional sales kit for
Hoyts corporate products
and services. (©)LUCY WALKER GRAPHIC DESIGN



ACP MAGAZINES 1:10

BAZAAR

HARPERS BAZAAR

Arefreshed application

of Harpers corporate look.

The design was applied

to stationery and throughout

the media kitcomponents, §
includinga4 minute |

presentation videothatwe [

styled using moving and

stillimages then layered

with graphics.

B BAZAAR

ann 2 BAZAAR FASHION BILL 0%/ O Jlilakal 2 BAZAAK FASHION BIILE 002 oy

‘-x Loty

b

“Lucy’s professionalism, creativity and
passion make working with her such a
delight. Her designs sell themselves.
She is commercially astute, and is
always brimming with new and fresh
ideas to take to the customer’.

Lynette Phillips

Director of ACP Sales
- Corporate+Women'’s Lifestyle OLL

JCY WALKER GRAPHIC DESIGN



ACP MAGAZINES 2:10

HARPERS BAZAAR
Arefreshed application

of Harpers corporate look.

The design was applied

to stationery and throughout
the media kit components,
including a 4 minute
presentation video that we
styled using moving and
stillimages then layered

with graphics.

“Lucy’s professionalism, creativity and
passion make working with her such a

delight. Her designs sell themselves.

She is commercially astute, and is
always brimming with new and fresh

ideas to take to the customer’.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle
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ACP MAGAZINES 3:10

Alison Veness-McGourty
EDITOR

HARPERS BAZAAR
Arefreshed application

of Harpers corporate look.
The design was applied

to stationery and throughout
the media kit components,
including a4 minute
presentation video that we
styled using moving and
stillimages then layered
with graphics.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle



ACP MAGAZINES 4:10

COSMOPOLITAN

Arevamp of the Cosmo
corporate look in line with a
new marketing campaign.
The design was applied

to stationery and throughout
the media kit components.

“Lucy’s professionalism, creativity and
passion make working with her such a
delight. Her designs sell themselves.
She is commercially astute, and is
always brimming with new and fresh
ideas to take to the customer’.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle

COSMOPOLITAN

I

©LUCY WALKER GRAPHIC DESIGN



ACP MAGAZINES 5:10
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COSMOPOLITAN - X
We designed alavish book with : 4 : 4 L oo teaders el us ey be _

W protuct pages.
high gloss pages and a mirrored

cover. All the media kit
components were presented
in hard cover slip case.
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“Lucy’s professionalism, creativity and
passion make working with her such a
delight. Her designs sell themselves.
She is commercially astute, and is
always brimming with new and fresh
ideas to take to the customer’.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle
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18th NATIONAL PRINT AWARDS
Gold Medal

CLEO

Arevamp of the Cleo
corporate look in line with a
new marketing campaign.
Again, the design was applied
to stationery and throughout
the media kit components.

“Lucy’s professionalism, creativity and
passion make working with her such a
delight. Her designs sell themselves.
She is commercially astute, and is
always brimming with new and fresh
ideas to take to the customer’.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle

paula joye
editor

ACP Publishing Pty Ltd

54 Park Street, Sydney Nsw 2000
T02 92828611 F 02 9267 4368
pioye@acp.com.au
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18th NATIONAL PRINT AWARDS
Gold Medal

CLEO

We used a small circular mirror
to convey Cleo’s marketing
line “lam”, promoting the
magazine as areflection of

the target market. The mirror
was visible throughout the

book through a diecut hole.

A4 minute presentation
video was also produced using
moving and stillimages then

layered with graphics.

“Lucy’s professionalism, creativity and
passion make working with her such a

delight. Her designs sell themselves.

She is commercially astute, and is
always brimming with new and fresh

;

ideas to take to the customer’,

Lynette Phillips
Director of ACP Sales
- Corporate+Women’s Lifestyle
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Woinen's Weekly

WOMENS'S WEEKLY Woimen's weemy

Arefreshed and more dynamic
look for Women's Weekly.

The design was applied

to stationery and throughout
the media kit components.

“Lucy’s professionalism, creativity and
passion make working with her such a Enjoy
delight. Her designs sell themselves.
She is commercially astute, and is
always brimming with new and fresh
ideas to take to the customer.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle
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DOLLY

Arevamp for Dolly to help
bring cohesiveness to all
stationery items, media kit
components plus theYouth
video - a 10 minute
presentation that we styled
using moving and
stillimages then layered

with graphics.

“Lucy’s professionalism, creativity and
passion make working with her such a

delight. Her designs sell themselves.

She is commercially astute, and is
always brimming with new and fresh

ideas to take to the customer’.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle

Girls 14-17 are Worth )
£1.9 billion a year{¥
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HOUSE AND GARDEN
Arefreshed look for H&G
applied to stationery and

media kit components.

"Lucy’s professionalism, creativity and
passion make working with her such a
delight. Her designs sell themselves.
She is commercially astute, and is
always brimming with new and fresh
ideas to take to the customer’.

Lynette Phillips
Director of ACP Sales
- Corporate+Women'’s Lifestyle
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DUNSTAN BABY LANGUAGE
Development of the brand
identity and later, applied to dvd
packaging, corporate stationery

and website.

www.dunstanbaby.com

"Lucy is a thoughtful,

talented designer who produced
a beautiful, universal brand
identity for us - which we are
proudly taking around the world,
The entire team is thrilled to be

working with her.”

George Betsis, CEO Dunstan Baby

UNSTIaN

BABY LANGUAGE
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BARY LANGUAGE

f H The brasktnrough in intant communication
Ty Austraian mother Priscilia Dunstan,
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DUNSTAN BABY LANGUAGE _
Development of the brand - ““‘i%i%f%;%im’
identity and later, applied to dvd ‘
packaging, corporate stationery 1
and website.

www.dunstanbaby.com

“Lucy is a thoughttul,

talented designer who produced
a beautitul, universal brand
identity for us - which we are
proudly taking around the world.
The entire team s thrilled to be

working with her.”

George Betsis, CEO Dunstan Baby (©)LUCY WALKER GRAPHIC DESIGN
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DUNSTAN BABY LANGUAGE
Development of the brand
identity and later, applied to dvd
packaging, corporate stationery
and website.

LDunstan

BABY LANGUAGE

y,
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Dsasv LANGUAGE Dunstan Baby Pty Ltd, 44 City Rd Broadway Sydney NSW 2008 Australia tel +612 9281 1444 fax +612 9281 1445 dunstanbaby.com

www.dunstanbaby.com

“Lucy is athoughttul,

talented designer who produced
a beautiful, universal brand
identity for us - which we are
proudly taking around the world.
The entire team is thrilled to be

working with her.”

George Betsis, CEO Dunstan Baby (©)LUCY WALKER GRAPHIC DESIGN
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BABY EARS APP

Dunstan Baby Language has
since evolved into a smart
phone and tablet app,renamed
BabyEars by dunstan baby language

(©LUCY WALKER GRAPHIC DESIGN
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THE SENTIENT GROUP
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