
HORTICULTURE AUSTRALIA 
A logo developed to represent 

the Australian apple growers 
industry in a new push to 

combat imports from China 
and New Zealand.

AUSSIE APPLES 1:1



HORTICULTURE AUSTRALIA 
A logo developed to represent 

the Australian pear growers 
industry to promote home 

grown pears 

AUSSIE PEARS 1:1



FAIRFAX 1:1

DOMAIN 
The Domain logo was created 

for online and printed media 
 use, for the property sections 

of the website and newspapers.  C  LUCY WALKER GRAPHIC DESIGN



AUSTRALIAN POULTRY 
INDUSTRIES ASSOCIATION 

A re-design and update 
for APIA, the body 

 that oversees and provides 
accreditation benchmarks 

within the free range 
poultry industry. 

APIA 1:1

APIA



BAIADA POULTRY 1:4

LILYDALE CORE RANGE

Original creation of Lilydale
brand identity and subsequent

roll out across an evolving
range of free range chicken

and turkey products.

“From corporate brochures, to 
company logos, livery and 

packaging, Lucy has always come 
through for us with an amazing 

selection of brilliant designs”.
Celia Camilleri-Pace, Marketing Director  C  LUCY WALKER GRAPHIC DESIGN
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“From corporate brochures, to 
company logos, livery and 

packaging, Lucy has always come 
through for us with an amazing 

selection of brilliant designs”.
Celia Camilleri-Pace, Marketing Director  C  LUCY WALKER GRAPHIC DESIGN

LILYDALE VALUE ADD

Over the years, many value
added products have been

developed, including the
latest launch into freezer.
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 LILYDALE 
Packaging design for a 
collaboration between 

Lilydale and Sydney 
celebrity chef, Luke Mangan.

 
“From corporate brochures, to 

company logos, livery and 
packaging, Lucy has always come 

through for us with an amazing 
selection of brilliant designs”.

Celia Camilleri-Pace, Marketing Director  C  LUCY WALKER GRAPHIC DESIGN



BAIADA POULTRY 4:4

“From corporate brochures, to 
company logos, livery and 

packaging, Lucy has always come 
through for us with an amazing 

selection of brilliant designs”.
Celia Camilleri-Pace, Marketing Director 

select free range chicken

select free range chicken

LILYDALE 
Continuing Lilydale branding 

across vehicle livery.

 C  LUCY WALKER GRAPHIC DESIGN



STEGGLES BRAND
In 2009 Baiada Poultry aquired

the Steggles brand. As part
of revitalising the brand, the
identity and packaging were

given a new look.

The use of a blue ribbon
reflects the premium cues

that Steggles stands for.
The traditional cut shape of the
ribbon creates the  roof line of 

the barns where Steggles
chickens are grown.

www.steggles.com.au
 C  LUCY WALKER GRAPHIC DESIGN

BAIADA POUTRY 1:5



BAIADA POUTRY 2:5

STEGGLES BRAND
An extensive range of retail

freezer products were
completely re-designed and
a similar treatment rolled out

across foodservice products.

All aspects of the brand were
updated, including website,

ad campaigns, signage
and fleet livery.

www.steggles.com.au  C  LUCY WALKER GRAPHIC DESIGN
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STEGGLES BRAND
An extensive range of retail

freezer products were
completely re-designed and
a similar treatment rolled out

across foodservice products.
All aspects of the brand were
updated, including website,

ad campaigns, signage
and fleet livery.

www.steggles.com.au
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 C  LUCY WALKER GRAPHIC DESIGN

STEGGLES

In 2016 Steggles adopted
a new stategy* to reposition

the brand to have a closer
connection to farm and family.

Home kitchen cooking imagery
plus rustic textures and

graphics were introduced.
Subsequent implementation
across more than 200 sku’s.
*Consultation in hand with Barker Brands.
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STEGGLES

In 2016 Steggles adopted
a new stategy* to reposition

the brand to have a closer
connection to farm and family.

Home kitchen cooking imagery
plus rustic textures and

graphics were introduced.
Subsequent implementation
across more than 200 sku’s.
*Consultation in hand with Barker Brands.



PACE FARM 1:5

WATTLE RIDGE IDENTITY
Wattle ridge is a brand created

 to promote the innovative
 and environmentally

sustainable farming practices
followed by Pace Farm.

The identity reflects the name
(derived from the farms location)
and to communicate the holistic

and healthy approach.

www.wattleridge.com.au  C  LUCY WALKER GRAPHIC DESIGN



PACE FARM 2:5

WATTLE RIDGE PACKAGING
Wattle ridge is a brand created

to promote the innovative
 and environmentally

sustainable farming practices
followed by Pace Farm.

The identity reflects the name
(derived from the farms location)
and to communicate the holistic

and healthy approach.

www.wattleridge.com.au  C  LUCY WALKER GRAPHIC DESIGN
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WATTLE RIDGE WEB SITE
Wattle ridge is a brand created

to promote the innovative
 and environmentally

sustainable farming practices
followed by Pace Farm.

The identity reflects the name
(derived from the farm’s location)

and communicates the holistic
and healthy approach.

www.wattleridge.com.au  C  LUCY WALKER GRAPHIC DESIGN



PACE FARM 4:5 

PACE FARM CORE RANGE
Research shows that

consumers frequently open
egg cartons to check for

breakages prior to purchase.
With this in mind plus a change
of supplier, Pace Farm took the

opportunity to rationalise the
range and reverse the label

allowing the ‘lugs’ to face out
and assist consumers to open

the cartons.

www.pacefarm.com.au  C  LUCY WALKER GRAPHIC DESIGN



PACE FARM 5:5

FREE RANGE
Free Range is a new brand

created to appeal to the more
decerning cook. Pace Farm

sourced the striking black
carton in a 9 egg configuration,

providing better value than
a 6 or 12 pack.

www.pacefarm.com.au  C  LUCY WALKER GRAPHIC DESIGN



EVIA
A family owned and operated

traditional Greek yoghurt
company located in Sydney’s
 Inner West, required a brand

revamp and a new look
across their range

of products.

www.eviayoghurt.com.au
 C  LUCY WALKER GRAPHIC DESIGN
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EVIA
A family owned and operated

traditional Greek yoghurt
company located in Sydney’s
 Inner West, required a brand

revamp and a new look
across their range

of products.

www.eviayoghurt.com.au

EVIA YOGHURT COMPANY 5:5



COCA-COLA AMATIL 1:3

MOUNT FRANKLIN 
Refresh and refine the Mount 

Franklin logo type and illustration.
These were then applied to 
packaging and point of sale.

 A ‘no brand’ version was 
specially designed for the 

2000 Olympic Games.
 

 C  LUCY WALKER GRAPHIC DESIGN
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Refresh and refine the Mount 

Franklin logo type and illustration.
These were then applied to 
packaging and point of sale.

 A ‘no brand’ version was 
specially designed for the 

2000 Olympic Games.
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 MOUNT FRANKLIN 
Refresh and refine the Mount 

Franklin logo type and illustration.
These were then applied to 
packaging and point of sale.

 A ‘no brand’ version was 
specially designed for the 

2000 Olympic Games.
 

 C  LUCY WALKER GRAPHIC DESIGN



BRAND AND PACKAGING
A new identity was developed

for this small start up business.
Including easy to hand apply

lid stickers for initial small
production runs

BLISS FULL BEING ORGANICS 1:1

 C  LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 1 OF 6

ORGANIC START 
ORGANIC BREAK 

ORGANIC BABY 
A range of organic products 

that required development of 
the sub-brand under Abundant 

Earth plus subsequent 
 packaging design.

 “Lucy’s has been an integral part of  
our new product development team, 

her designs have assisted greatly  
in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth   C  LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 2 OF 6

ORGANIC START 
A range of organic cereals 
that required development 

of sub-branding and 
  packaging design.

 “Lucy’s has been an integral part of  
our new product development team, 

her designs have assisted greatly  
in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth   C  LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 3 OF 6

ORGANIC BREAK 
Two organic chocolate drinks 

that required development 
of the sub-brand plus 

  packaging design.

 “Lucy’s has been an integral part of  
our new product development team, 

her designs have assisted greatly  
in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth   C  LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 4 OF 6

ORGANIC BABY 
A range of organic baby 

cereals that required 
 development of the sub-brand 

   plus packaging design.

 “Lucy’s has been an integral part of  
our new product development team, 

her designs have assisted greatly  
in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth   C  LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 5 OF 6

HEALTHY HANDFULS 
Development of the Healthy 
Handfuls logo, then applied 
 to a range of organic cookie 

 packs especially made for kids.

 “Lucy’s has been an integral part of  
our new product development team, 

her designs have assisted greatly  
in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth   C  LUCY WALKER GRAPHIC DESIGN



ABUNDANT EARTH 6 OF 6

HEALTHY HANDFULS 
Development of the Healthy 

Handfuls sub-brand, then 
applied to a range of organic 

cookies especially made for kids.

 “Lucy’s has been an integral part of  
our new product development team, 

her designs have assisted greatly  
in our sell-in to major customers”.
Gary Lewis - MD, Abundant Earth   C  LUCY WALKER GRAPHIC DESIGN



PARAMOUNT SEAFOODS 1:1

PARAMOUNT 
On going design development 

 for range additions.  C  LUCY WALKER GRAPHIC DESIGN



BUSHMILLS, TULLAMORE DEW 
Both revamped labels for 

Irish Distillers involved 
‘change-but-no-change’ to 
retain loyal whiskey drinkers 

and attract new. 

IRISH DISTILLERS 1:1

 C  LUCY WALKER GRAPHIC DESIGN



OWN BRAND 
Own brand labels created 

for Harrods. 

HARRODS 1:1

 C  LUCY WALKER GRAPHIC DESIGN



MALVERN MINERAL WATER 
A revamp for Malvern to 

give a more premium feel and 
place brand focus on Malvern 

rather than Schweppes. 

SCHWEPPES 1:1

 C  LUCY WALKER GRAPHIC DESIGN



SAXBYS 
Part of a recent conceptual 
presentation for a redesign 

of Saxby’s Ginger Beer range. 

SAXBYS 1:1

 C  LUCY WALKER GRAPHIC DESIGN
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TAFT 
Complete redesign for 

Taft hair care range. 

SCHWARTZKOPF 1:1

 C  LUCY WALKER GRAPHIC DESIGN



LIPTON 
Design review for Jiggler 

packaging to allow additional 
new variants to be introduced. 

UNIFOODS 1:1

 C  LUCY WALKER GRAPHIC DESIGN



ARA DESIGN STUDIO 1:1

ARA DESIGN STUDIO 
Development of the brand ID for 

an interior design company, 
applied to stationery and website.

www.aradesignstudio.com.au  C  LUCY WALKER GRAPHIC DESIGN



BROOKVINE 1:1

BROOKVINE 
Identity design for a company 

offering investment advice.  C  LUCY WALKER GRAPHIC DESIGN

Steven Hall
m a n a g i n g  d i r e c t o r

suite 2, 60 moncur street 
woollahra nsw 2025 australia
t . 61 2 9328 6445
f . 61 2 9326 1311
m . 61 401 232 422
stevenhall@brookvine.com.au
www.brookvine.com

Nicole Harris
o f f i c e  m a n a g e r

suite 2, 60 moncur street 
woollahra nsw 2025 australia
t . 61 2 9328 6445
f . 61 2 9326 1311
m . 61 400 803 108
nicoleharris@brookvine.com.au
www.brookvine.com

Shierly Porbo
s e n i o r  a n a lys t

suite 2, 60 moncur street 
woollahra nsw 2025 australia
t . 61 2 9328 6445
f . 61 2 9326 1311
m . 61 416 778 065
shierlyporbo@brookvine.com.au
www.brookvine.com



NATIONAL PARKS & WILDLIFE 1:1

 GONDWANA 
Development of a brand ID to 

promote an initiative 
encouraging the awareness 

of conservation and 
environmental activities.

The coloured panels represent 
the super continent known as 

 Gondwana that broke apart 
 and ultimately formed Australia.  C  LUCY WALKER GRAPHIC DESIGN



RELIANCE RESOURCES 
A logo designed for a new 

Australian mining company.
The company’s main area of 

focus is in gold.

RELIANCE RESOURCES 1:1



ROBUST RESOURCES 1:1

ROBUST RESOURCES 
A logo developed for an 

Australian mining company.
Further design for Robust 

includes annual reports,
advertising, marketing materials 

and trade show stands.

www.robustresources.com.au 



ROBUST 1:3

ROBUST 
2012 annual report 

design and production for 
online access and print  C  LUCY WALKER GRAPHIC DESIGN
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In parallel with the drilling, we have made good progress 

in the extensive testwork necessary in developing mining 

and extraction strategies for Lakuwahi ore. In anticipation 

of an early decision to develop a mine, in March we 

took the opportunity to strengthen our Board with the 

appointment of Gordon Lewis, a well-qualified mining 

engineer with wide and highly relevant experience in 

Indonesia.

 On the commercial front, our strategy of introducing 

early a well-credentialed Indonesian partner at both 

project (Romang) and company level has served us 

well in the conformation of our primary business. The 

transaction whereby we partnered with PT Kilau Sumber 

Perkasa, a member of the Salim Group, was finalised 

during the year, and has already provided invaluable 

strategic as well as financial benefits in our operations.

In a new initiative, during the year the Company acquired 

a portfolio of prospective exploration properties in the 

Philippines, together with a talented technical team 

well experienced in that jurisdiction. Our diversification 

into a country with a rich mineral endowment, and a 

burgeoning mining/exploration sector, provided us with 

significant exploration upside while at the same time de-

risking our overall business.

 After a tumultuous year on world markets, it is especially 

pleasing that we ended the year in a very sound position. 

We are fortunate to have the resources, both human and 

financial, to drive our projects forward in the coming year. 

Our staff and consultants deserve great credit for their 

excellent work throughout the year, and on behalf of the 

Board and all Shareholders I extend to them our sincere 

thanks. I also thank all our shareholders for the continued 

support.

David King

CHAIRMAN

Sydney, dated this 28th day of September 2012

CHAIRMAN’S Letter

Dear Shareholder

I am pleased to present to you the 2012 Annual Report for Robust Resources Limited. We have 

continued our record of recent years, and made good progress in creating a resource base, and 

in de-risking our business. Our progress on both technical and commercial fronts is particularly 

pleasing in a year where the financial, social and regulatory environments in which we operate 

have presented many more challenges than in earlier years. Our share market performance has 

been less pleasing, despite our having navigated these challenges better than most of our peers, 

but our primary focus must remain on strong fundamentals in our business rather than on the 

vagaries of the market.

On the technical front, our drilling activities on Romang Island has continued to encounter 

significant gold, silver and polymetallic mineralisation at a number of prospects in the Lakuwahi 

project area. The drilling earlier in the year contributed to our impressive maiden JORC compliant 

resource estimate, which was completed in December.

ROBUSTAnnualReport2012A B N  7 9  1 2 2  2 3 8  8 1 3
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In parallel with the drilling, we have made good progress 

in the extensive testwork necessary in developing mining 

and extraction strategies for Lakuwahi ore. In anticipation

of an early decision to develop a mine, in March we

took the opportunity to strengthen our Board with the 

appointment of Gordon Lewis, a well-qualified mining

engineer with wide and highly relevant experience in

Indonesia.

On the commercial front, our strategy of introducing

early a well-credentialed Indonesian partner at both

project (Romang) and company level has served us 

well in the conformation of our primary business. The 

transaction whereby we partnered with PT Kilau Sumber 

Perkasa, a member of the Salim Group, was finalised

during the year, and has already provided invaluable 

strategic as well as financial benefits in our operations.

In a new initiative, during the year the Company acquired 

a portfolio of prospective exploration properties in the 

Philippines, together with a talented technical team

well experienced in that jurisdiction. Our diversification 

into a country with a rich mineral endowment, and a 

burgeoning mining/exploration sector, provided us with 

significant exploration upside while at the same time de-

risking our overall business.

After a tumultuous year on world markets, it is especially 

pleasing that we ended the year in a very sound position. 

We are fortunate to have the resources, both human and 

financial, to drive our projects forward in the coming year. 

Our staff and consultants deserve great credit for their 

excellent work throughout the year, and on behalf of the 

Board and all Shareholders I extend to them our sincere 

thanks. I also thank all our shareholders for the continued 

support.

David King

CHAIRMAN

Sydney, dated this 28th day of September 2012

CHAIRMAN’S Letter

Dear Shareholder

I am pleased to present to you the 2012 Annual Report for Robust Resources Limited. We have 

continued our record of recent years, and made good progress in creating a resource base, and

in de-risking our business. Our progress on both technical and commercial fronts is particularly 

pleasing in a year where the financial, social and regulatory environments in which we operate 

have presented many more challenges than in earlier years. Our share market performance has 

been less pleasing, despite our having navigated these challenges better than most of our peers, 

but our primary focus must remain on strong fundamentals in our business rather than on the 

vagaries of the market.

On the technical front, our drilling activities on Romang Island has continued to encounter 

significant gold, silver and polymetallic mineralisation at a number of prospects in the Lakuwahi 

project area. The drilling earlier in the year contributed to our impressive maiden JORC compliant 

resource estimate, which was completed in December.

David King
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ROBUST 
2011 annual report 

 design -and production for 
online access and print  C  LUCY WALKER GRAPHIC DESIGN
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ROBUST 
2012 annual report 

design and production for 
online access and print  C  LUCY WALKER GRAPHIC DESIGN

Dear Shareholder,

The financial year 2010 has certainly been the most exciting to date for Robust Resources. This has truly been a transfor-

mational year for your Company, which has seen the Romang Island Gold and Base Metal Project become the key focus of 

our ongoing exploration program.  

While many use the term “Company defining”, FY10 has proved for Robust to be an “Asset Defining” year, as with each 

set of drill results released from Romang we see new targets identified, the extents of the mineralisation increasing and new 

record results being received – in both precious and base metals.

Romang Island has continued to go from strength to strength as an exploration target and as such, your Company has 

significantly ramped up its ongoing exploration program in FY 2011. 

We believed, as our main focus moved to Eastern Indonesia, it was imperative to have a Board and Management Team 

than not only reflected the skills necessary in managing a junior mining company, but that demonstrated significant on the 

ground experience of Indonesia from both a geological and corporate point of view.  As such, a number of key appointments 

were made during the year.  

Of significance also this year, was the announcement in April of our intention to purchase the remaining 25% minority 

interest of Romang Island from our partners PT Gemala Borneo Urama, to bring Robust’s ownership to 100%. This was 

subsequently approved by our shareholders in August this year This is a major milestone for the Company as we move 

towards announcing our maiden JORC resource estimate. And, given the speed in which Romang is shaping up to become 

a major new discovery, this bodes well for the Company and our shareholders alike.

It has been my pleasure to deliver this, my inaugural Chairman’s statement, to you, our shareholders and I look forward to 

reporting more positive news about our exciting activities on the ground at Romang Island.

David King

CHAIRMAN

Sydney, dated this 30th day of September 2010.
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CHAIRMAN’S LETTER

Dr David W King – Chairman

Dr King is a geophysicist, holding a PhD degree from the 

Australian National University and an MSc from the Royal 

School of Mines, Imperial College.

Dr King is currently a non-executive director of ASX listed 

Ausmon Resources Ltd, a founder and non-executive 

director of ASX200 company Eastern Star Gas Ltd, and 

chairman of Cellmid Limited. He has substantial minerals-

related experience, having previously served as managing 

director of North Flinders Mines Ltd, and as a director of 

Minerals Corporation Ltd, Elmina NL, Spargos Mining 

NL, Hillgrove Gold Ltd and Sapex Ltd (now part of Linc 

Energy Ltd).

Dr King is a fellow of the Institute of Company Directors; 

a fellow of the Australian Institute of Mining & Metallurgy 

and Chartered Professional (Management); and a fellow 

of the Australian Institute of Geoscientists. Dr King was 

appointed to the board of Robust Resources Limited as 

Chairman with an effective date of 29 January 2010.

Gary L Lewis – Managing Director

Mr Lewis is 48 and is the founding director of Robust 

Resources and holds a Bachelor of Commerce and Masters 

of Business & Technology (MBT) from the University 

of NSW. He has more than 25 years experience in capital 

markets and business and strategy development in 

Australia and Asia, having worked in senior management 

positions in both private and public enterprises in industries 

as diverse as mining / exploration and pharmaceuticals. In 

addition to sitting on the Robust Board, he is also a director 

of Reliance Resources Limited.

Shane Sadleir – Non-Executive Director 

Mr Sadleir is a soil scientist and geologist with over 30 years 

experience in exploration, mining, environmental and 

corporate aspects of the mining industry. He graduated with 

a BSc (Hons) from the University of Western Australia in 

1974 after specializing in the mineralogy and geochemistry 

YOUR DIRECTORS PRESENT THEIR REPORT ON THE CONSOLIDATED ENTITY FOR 
THE FINANCIAL YEAR ENDED 30 JUNE 2010.

D I R E C T O R S

The names of the Directors in office at the date of this report:
..........................................................................................................................................................................................
Dr David W King, B.Sc. (Hons) MSc, PhD, D.I.C., FAUSIMM - Chairman (appointed 29 January 2010)
..........................................................................................................................................................................................
Gary L Lewis, B.Com. MBT MAICD
.......................................................................................................................................................................................... 
Shane Sadleir, B.Sc. (Hons) FAUSIMM 
..........................................................................................................................................................................................
John A Levings, B.Sc., MAUSIMM (appointed on 27 July 2009)
..........................................................................................................................................................................................
Andrew J Wilson, LL.B., B.Com., LL.M. (appointed 7 January 2010)
..........................................................................................................................................................................................
Ian D Finch, B.Sc. (Hons) MAUSIMM (resigned 20 November 2009)
..........................................................................................................................................................................................

of Darling Range bauxite deposits. Mr Sadleir is also a 

director of ASX listed Scotgold Resources Ltd.

Over the last 20 years Mr Sadleir has been involved in the 

exploration of gold, uranium, nickel, base metals, bauxite 

and mineral sands projects in Australia and overseas and, 

since 2005, he has been involved in the formation, project 

acquisition and successful listing on the ASX of a number 

of public mining companies. 

John A Levings – Director

John Levings is a project geologist with over 30 years 

experience. He graduated BSc (Geology/Geophysics 

from the University of Tasmania). He is a member of the 

Australian Institute of Mining and Metallurgy. John has 

had extensive overseas geological experience with large 

multi-national Companies in consulting and managerial 

roles both overseas and in Australia including over 20 years 

experience in Indonesia and he speaks Indonesian fluently.

He has discovered and delineated a number of significant 

ore bodies which have been developed into mining 

operations and has previously been a consultant to the 

Company. John was appointed to the board of Robust 

Resources Limited with an effective date of 27 July 2009.

Andrew J Wilson

Mr Wilson has a Bachelor of Laws and Bachelor of 

Commerce (Marketing) from the University of NSW, a 

Masters of Law from the University of Sydney, and has 

been a member of the Law Society of NSW since 1986. He 

commenced his legal career at Arthur Robinson before 

becoming the Legal Manager and Company Secretary 

at BHP Energy Group, where he undertook various 

commercial and risk management roles.

Mr Wilson is also a director of Herald Resources Ltd, and 

Chairman of Lifestart, a charity assisting children with 

disabilities. He is a graduate and fellow of the Australian 

Institute of Company Directors. Andrew was appointed to 
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Dear Shareholder,

The financial year 2010 has certainly been the most exciting to date for Robust Resources. This has truly been a transfor-

mational year for your Company, which has seen the Romang Island Gold and Base Metal Project become the key focus of 

our ongoing exploration program.  

While many use the term “Company defining”, FY10 has proved for Robust to be an “Asset Defining” year, as with each

set of drill results released from Romang we see new targets identified, the extents of the mineralisation increasing and new

record results being received – in both precious and base metals.

Romang Island has continued to go from strength to strength as an exploration target and as such, your Company has 

significantly ramped up its ongoing exploration program in FY 2011. 

We believed, as our main focus moved to Eastern Indonesia, it was imperative to have a Board and Management Team 

than not only reflected the skills necessary in managing a junior mining company, but that demonstrated significant on the 

ground experience of Indonesia from both a geological and corporate point of view.  As such, a number of key appointments 

were made during the year. 

Of significance also this year, was the announcement in April of our intention to purchase the remaining 25% minority 

interest of Romang Island from our partners PT Gemala Borneo Urama, to bring Robust’s ownership to 100%. This was 

subsequently approved by our shareholders in August this year This is a major milestone for the Company as we move 

towards announcing our maiden JORC resource estimate. And, given the speed in which Romang is shaping up to become 

a major new discovery, this bodes well for the Company and our shareholders alike.

It has been my pleasure to deliver this, my inaugural Chairman’s statement, to you, our shareholders and I look forward to 

reporting more positive news about our exciting activities on the ground at Romang Island.

David King

CHAIRMAN

Sydney, dated this 30th day of September 2010.

David King

3

CHAIRMAN’S LETTER

Dr David W King – Chairman

Dr King is a geophysicist, holding a PhD degree from the

Australian National University and an MSc from the Royal 

School of Mines, Imperial College.

Dr King is currently a non-executive director of ASX listed 

Ausmon Resources Ltd, a founder and non-executive 

director of ASX200 company Eastern Star Gas Ltd, and 

chairman of Cellmid Limited. He has substantial minerals-

related experience, having previously served as managing

director of North Flinders Mines Ltd, and as a director of 

Minerals Corporation Ltd, Elmina NL, Spargos Mining 

NL, Hillgrove Gold Ltd and Sapex Ltd (now part of Linc 

Energy Ltd).

Dr King is a fellow of the Institute of Company Directors;

a fellow of the Australian Institute of Mining & Metallurgy

and Chartered Professional (Management); and a fellow 

of the Australian Institute of Geoscientists. Dr King was 

appointed to the board of Robust Resources Limited as 

Chairman with an effective date of 29 January 2010.

Gary L Lewis – Managing Director

Mr Lewis is 48 and is the founding director of Robust

Resources and holds a Bachelor of Commerce and Masters 

of Business & Technology (MBT) from the University 

of NSW. He has more than 25 years experience in capital

markets and business and strategy development in

Australia and Asia, having worked in senior management 

positions in both private and public enterprises in industries

as diverse as mining / exploration and pharmaceuticals. In 

addition to sitting on the Robust Board, he is also a director

of Reliance Resources Limited.

Shane Sadleir – Non-Executive Director 

Mr Sadleir is a soil scientist and geologist with over 30 years 

experience in exploration, mining, environmental and

corporate aspects of the mining industry. He graduated with 

a BSc (Hons) from the University of Western Australia in 

1974 after specializing in the mineralogy and geochemistry

YOUR DIRECTORS PRESENT THEIR REPORT ON THE CONSOLIDATED ENTITY FOR
THE FINANCIAL YEAR ENDED 30 JUNE 2010.

D I R E C T O R S

The names of the Directors in office at the date of this report:
..........................................................................................................................................................................................
Dr David W King, B.Sc. (Hons) MSc, PhD, D.I.C., FAUSIMM - Chairman (appointed 29 January 2010)
..........................................................................................................................................................................................
Gary L Lewis, B.Com. MBT MAICD
..........................................................................................................................................................................................
Shane Sadleir, B.Sc. (Hons) FAUSIMM
..........................................................................................................................................................................................
John A Levings, B.Sc., MAUSIMM (appointed on 27 July 2009)
..........................................................................................................................................................................................
Andrew J Wilson, LL.B., B.Com., LL.M. (appointed 7 January 2010)
..........................................................................................................................................................................................
Ian D Finch, B.Sc. (Hons) MAUSIMM (resigned 20 November 2009)
..........................................................................................................................................................................................

of Darling Range bauxite deposits. Mr Sadleir is also a 

director of ASX listed Scotgold Resources Ltd.

Over the last 20 years Mr Sadleir has been involved in the

exploration of gold, uranium, nickel, base metals, bauxite

and mineral sands projects in Australia and overseas and, 

since 2005, he has been involved in the formation, project 

acquisition and successful listing on the ASX of a number 

of public mining companies.

John A Levings – Director

John Levings is a project geologist with over 30 years

experience. He graduated BSc (Geology/Geophysics

from the University of Tasmania). He is a member of the 

Australian Institute of Mining and Metallurgy. John has

had extensive overseas geological experience with large 

multi-national Companies in consulting and managerial

roles both overseas and in Australia including over 20 years 

experience in Indonesia and he speaks Indonesian fluently.

He has discovered and delineated a number of significant 

ore bodies which have been developed into mining 

operations and has previously been a consultant to the 

Company. John was appointed to the board of Robust

Resources Limited with an effective date of 27 July 2009.

Andrew J Wilson

Mr Wilson has a Bachelor of Laws and Bachelor of 

Commerce (Marketing) from the University of NSW, a 

Masters of Law from the University of Sydney, and has

been a member of the Law Society of NSW since 1986. He 

commenced his legal career at Arthur Robinson before

becoming the Legal Manager and Company Secretary

at BHP Energy Group, where he undertook various 

commercial and risk management roles.

Mr Wilson is also a director of Herald Resources Ltd, and

Chairman of Lifestart, a charity assisting children with 

disabilities. He is a graduate and fellow of the Australian

Institute of Company Directors. Andrew was appointed to
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DESKFORD 1:1

DESKFORD 
An information kit for a seniors 

community consisting of a 
presentation box containing 

two brochures and various 
legal documents.  C  LUCY WALKER GRAPHIC DESIGN



HOYTS 1:1

HOYTS CINEMAS 
Promotional sales kit for 

 Hoyts corporate products 
and services.  C  LUCY WALKER GRAPHIC DESIGN



ACP MAGAZINES 1:10

HARPERS BAZAAR 
A refreshed application 

of Harpers corporate look.
The design was applied 

 to stationery and throughout 
the media kit components, 

including a 4 minute 
presentation video that we 

styled using moving and 
still images then layered 

with graphics.
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle  C  LUCY WALKER GRAPHIC DESIGN
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 Director of ACP Sales
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

Alison Veness-McGourty
EDITOR

54-58 Park Street
Sydney NSW Australia 2000
Mobile 0411 040 484
Tel (02) 9282 8708
Fax (02) 9267 4456
aveness@acp.com.au
ABN 76 309 301 1770

HARPERS BAZAAR 
A refreshed application 

of Harpers corporate look.
The design was applied 

 to stationery and throughout 
the media kit components, 

including a 4 minute 
presentation video that we 

styled using moving and 
still images then layered 

with graphics.
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

COSMOPOLITAN 
A revamp of the Cosmo 

corporate look in line with a 
new marketing campaign.

The design was applied 
 to stationery and throughout 

the media kit components.
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

COSMOPOLITAN 
We designed a lavish book with 

high gloss pages and a mirrored 
cover. All the media kit 

components were presented 
in hard cover slip case.

 C  LUCY WALKER GRAPHIC DESIGN



ACP MAGAZINES 6:10

“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

CLEO 
A revamp of the Cleo 

corporate look in line with a 
new marketing campaign.

Again, the design was applied 
 to stationery and throughout 

the media kit components.

 18th NATIONAL PRINT AWARDS
Gold Medal
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

CLEO 
We used a small circular mirror 

 to convey Cleo’s marketing 
 line “I am”, promoting the 

magazine as a reflection of 
the target market. The mirror 

was visible throughout the 
book through a diecut hole.

A 4 minute presentation 
 video was also produced using 

moving and still images then 
layered with graphics.

 18th NATIONAL PRINT AWARDS
Gold Medal
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

WOMENS’S WEEKLY 
A refreshed and more dynamic 

look for Women’s Weekly.
The design was applied 

 to stationery and throughout 
the media kit components.

Enjoy

Sarah Nash 
NATIONAL ADVERTISING DIRECTOR 

ACP Magazines Ltd 
54-58 Park Street, Sydney, NSW 2000 
GPO Box 4178, Sydney, NSW 2000 
T  (02) 9282 8731 
M 0412 009 307 
F  (02) 9282 8860 
snash@acpmagazines.com.au

R 

2200000000 
00000

TT (0(02) 92) 9282282 87318731 
MMMMMM 0410410410410410412 002 002 002 002 002 009 309 309 309 309 309 30777777 
F  (02) 9282 8860 
snash@acpmagazines.com.au

 C  LUCY WALKER GRAPHIC DESIGN



ACP MAGAZINES 9:10

“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

DOLLY 
A revamp for Dolly to help 
bring cohesiveness to all 

 stationery items, media kit 
components plus theYouth 

video - a 10 minute 
presentation that we styled 

using moving and 
still images then layered 

with graphics.
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“Lucy’s professionalism, creativity and 
passion make working with her such a 

delight. Her designs sell themselves. 
She is commercially astute, and is 

always brimming with new and fresh 
ideas to take to the customer’.

Lynette Phillips
 Director of ACP Sales

 - Corporate+Women’s Lifestyle

HOUSE AND GARDEN 
A refreshed look for H&G 
applied to stationery and 

media kit components.
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DUNSTAN BABY LANGUAGE 
Development of the brand 

identity and later, applied to dvd 
packaging, corporate stationery 

and website.
www.dunstanbaby.com 

DUNSTAN BABY LANGUAGE 1:3

“Lucy is a thoughtful, 
talented designer who produced  

a beautiful, universal brand  
identity for us - which we are  

proudly taking around the world. 
The entire team is thrilled to be  

working with her.” 
George Betsis, CEO Dunstan Baby   C  LUCY WALKER GRAPHIC DESIGN
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“Lucy is a thoughtful, 
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a beautiful, universal brand  
identity for us - which we are  

proudly taking around the world. 
The entire team is thrilled to be  

working with her.” 
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BABY EARS

by dunstan baby language

listen
111

practice

sound
check

classes
& more

tips

25

333344

Baby Ears

neh

eairheh

owhheh
TIP for neh...................................................................................................
Look for the tongue trying to touch 
the roof of the mouth

neh
hungry

TIP for eh...................................................................................................
Burp baby often throughout the day and
before and after feeding. Do not feed 
baby until Eh is no longer heard.

eh
burp me

BABY EARS APP 
Dunstan Baby Language has 

since evolved into a smart 
phone and tablet app,renamed 
BabyEars by dunstan baby language 

BABY EARS 1:1
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